


MOOD BOARD = 
CONCEPT BOARD

ALL YOUR SOLUTIONS CAN BE FOUND IN 
YOUR MOOD BOARD = CONCEPT BOARD

TONAL TERRITORIES

SOLUTION

VISUAL ATTRIBUTES OF TONAL TERRITORIES

WHO WE ARE

+

WHAT WE PROMISE

+

HOW WE ARE UNIQUE/DIFFERENT  
FROM OUR COMPETITION

PHASE 1 PHASE 2 PHASE 3 PHASE 4 PHASE 5 PHASE 6

TEST YOUR DESIGN/MOODBOARD BUILDING YOUR ASSETS LIBRARY AND PRODUCTIONDEFINING/UNDERSTANDING WHO THE CLIENT IS SOLUTION

GENERATING A BRAND CONCEPT

TOUCHPOINTS = DELIVERABLES

WSF.

WSF

WSF

WSFerries is not
it is.

WSF

SAFE          ICONIC          CONNECTED

Patterned
Texture/Grainy
Cropped
Angles
Overlap

Recognizable
Long lasting
Traditions

Uniting
Coming together
Blending

Basic Shapes
Intimate without
being too close
Pastels/Tints
Simple/Clean

Desaturated
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Even stroke weight
Parallels
Symmetry

CREATIVE BRIEF / RESEARCH

CREATIVE BRIEF/RESEARCH


