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Today in class:

Creative Minute: Teams C & D 
Lecture
3rd In Class Exercise due at 2:00 
Home work assigned 
Small Group Meet Ups 10:30-2
*make sure your work is in Google Slides
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The Creative Minute...

Team C! Take control.

Team D after. 
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How you chose to design your 
campaign matters. 

Now that you’ve done the hard 
work in finding a solution-your 
design choices should amplify 
the idea.
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This is when you get to apply 
the design principles:

Emphasis, Balance and Alignment, Contrast, 

Repetition, Proportion, Movement and 

White Space.

Remember what you learned-see if there’s a 
way to apply a principle of design that could 

energize your layout.
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Art Direction Done Right. 

Here examples of 

successful art direction...
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And you may feel constraints:

It’s due next week...

You can’t find the image you want to 
Photoshop a main visual...

Your illustration style doesn’t match 
the idea...
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Here’s a happy story 
from last year...
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Possible solutions:

Trade-ask a peer to illustrate a main visual

Go “un plugged” and consider a treatment 
that isn’t a slick vector file or Photo shopped 
image

Consider giving typography a larger role. 





























































Sight lines are important!..............
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COPY
The average viewable time of a bulletin is around 7 seconds, and many 
drivers are unable to pull their eyes off the road for the full 7 seconds. 
Try to limit copy to 9 words or fewer. Detailed descriptions and long 
lists of products and services work better on websites, mailers, and 
brochures where viewers have more time to read them.  

READABILITY
Use typefaces that are easy to read. Fancy and ornate fonts should 
be used sparingly, if at all. Keep viewing distances in mind as you 
select type for your ad. 

COLOR
Strong color contrast is an important aspect of OOH design. The greater 
the contrast between the background and copy, the easier it is to 
read from a distance. Use dark text on light backgrounds and light text 
on dark backgrounds.

THE KEY TO EFFECTIVE
OOH DESIGN IS BREVITY.
Simple, clear, and concise designs are the best 
way to get the most bang for your outdoor buck.

The ideal out of home ad contains 
three basic elements:

IMAGE/GRAPHIC
Grabs the viewer’s attention and 
makes them look at the ad.

COPY LINE
Describes the product, service,
or message being advertised

BUSINESS NAME
Lets the viewer know where 
they can get the product/service.

Low contrast hurts readability. Strong contrast helps readability. 

Is your ad effective? Try

The Brevity Test
Print your design on an 8.5” x 11” piece 
of paper. Stand 6 feet away from a 
friend and hold up the ad for 5 seconds. 
Cover the ad and ask them to recall 
what was on it. 

IF all design elements were digested, you 
have an effective ad. Great job!

IF only the advertiser is recalled, the ad is 
not perfect. If the viewer remembers your 
name, it’s not a total loss. 

IF the part recalled does not directly relate 
to the advertiser in the design, it’s time to 
re-think the ad. Remove any unnecessary 
information. Emphasize the main points of 
the design, the copy line, the advertiser’s 
name, or even a directional if that’s the main 
purpose of the ad. 



Highly effective billboards are simple, clear, and concise. 
They are designed with the core concepts of copy, color, and readability in mind. 
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In Class Exercise 3:

The Art Direction Challenge!
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In Class Exercise 3 Creative Brief: Art Direction Challenge  

This exercise is to be done with your teammate/s  

In Class Exercises are designed to take a total of 1 hour.  

A. Use a timer and give yourselves :05 minutes for each of you to sketch out new art direction ideas
based on each of the following 6 prompts:

1. Play with the main visual of your campaign…if it’s all type-find a visual, if there’s a large main visual,
make it tiny with lots of white space, if you are using illustration, try photography…
explore new possibilities.

2. Brainstorm a way to use a texture in your campaign.

3. Oh no! All your computer fonts have disappeared!
How would the type look if you had to hand letter the typography?

4. Your entire computer crashed! How could you design the layouts if you couldn’t use a computer?
Is there an unplugged way to design your campaign? (Cut paper, collage, explore options…)

5. If you have people in your layouts, take them out.
If you don’t have people in your layouts-put a person/people in your layout.

6. Go back in time to 1970…how would your campaign look? (google “print ads of the 1970’s”)

B. Set a timer for :30 min to complete the next 2 steps:

1. Decide as a team which of the new ideas based on the prompts you like.

2. Apply the new art direction to one of your campaign executions and create two 8.5 x 11 sketches with
the new art direction. You don’t have to use this as your final execution,
but maybe you discovered something interesting or at least confirmed an earlier art direction idea.

3. You only need to upload the 2 new 8.5 x 11 sketches into Google Slides.

mailto:Lori.Peck@seattlecolleges.edu
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Homework:
Part 1:  Finalize your outdoor campaign for Bic 
Pens. 

Upload to Google Slides by 9 AM Week 4 
your final document. Make sure to review 
FinalDoc_exampleBic.pdf for specifics

Part 2: Email to Lori.Peck@seattlecolleges.edu 
a compressed file of your back up ideas. 
One per team.

Teams E & F have the Creative Minute 
Presentations next week
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This weeks Learning Objective was:
Understanding how Art direction enhances your solution

Send me a PRIVATE MESSAGE in the chat and give
a rating of 1-3 of your understanding of this week’s
Learning Objective:

1. Really confused-I’d like to meet with you to ask questions 1:1.
2. Slightly confused, but I can figure it out with the materials

provided to the class on my own.

3. I’ve got it!



Small group schedule: Wed

10:30-11:10 Team A and B

11:10-11:50 Team C and D

12:00-12:40 Team E and F

12:40-1:20 Team G and H

1:20-2:00 Team I and J 

Optional Regroup Sesh from 2:30-3:30 
Send me a Slack message if you are attending!



Small group schedule: FRI

10:30-11:10 Team A and B

11:10-11:50 Team C and D

12:00-12:40 Team E and F

12:40-1:20 Team G and H

1:20-2:00 Team I and J, K

Optional Regroup Sesh from 2:30-3:30 
Send me a Slack message if you are attending




